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3  Comments  on  the  Recommendations  of  the 

Cotton  and  Cottonseed  Research  and  Marketing  Advisory  Committee 


For  several  years  the  Cotton  and  Cottonseed  Research  and  Marketing  Advisory 
Committee  has  recommended  that  the  Cooperative  Extension  Service  further 
expand  and  develop  educational  work  on  cotton  marketing.  In  making  this 
recommendation  the  Committee  has  recognized  that  Extension  is  already  doing 
a  lot  of  educational  work  in  this  field  but  with  the  growing  volume  of 
research  on  cotton  and  cottonseed  marketing,  new  industry  developments,  and 
the  ever-changing  complex  of  cotton  problems,  the  Committee  feels  that  even 
more  educational  effort  is  required. 

The  areas  of  work  mentioned  by  the  Committee  in  their  1955  meeting  for  con¬ 
sideration  in  educational  work  included: 

1.  Improved  ginning,  packaging,  and  sampling  of  cotton  bales. 

2.  Improved  marketing  and  handling  of  cotton  and  cottonseed, 
including  warehouse  storage. 

3.  Increase  adoption  and  use  of  quality  measurements  in  cotton 
buying  and  selling. 

U.  Encouraging  more  widespread  assembling  and  dissemination 
of  marketing  information. 

5.  Strengthening  the  Federal-State  educational  program  on 
information  to  homemakers  regarding  the  properties  of 
cotton  in  the  wise  selection  and  purchase  of  clothing 
and  household  items. 

While  the  Committee  recommendations  cover  specific  areas  of  marketing,  it 
is  clear  that  it  intended  to  leave  wide  latitude  to  the  Cooperative  Exten¬ 
sion  Service  in  developing  lines  of  educational  work  in  accord  with  the 
needs,  interest,  and  support  of  producers  and  the  various  branches  of  the 
industry.  These  recommendations  represent  the  thinking  and  judgment  of 
the  Advisory  Committee  on  some  of  the  important  phases  of  cotton  marketing 
that  should  be  considered  in  extension  educational  programs. 

The  Committee  is  also  highly  interested  in  more  educational  effort  on  many 
phases  of  cotton  production  and  utilization,  but  because  the  Agricultural 
Marketing  Act  of  I9I46  makes  funds  available  to  Extension  only  for  market¬ 
ing  it  has  been  the  policy  to  make  no  recommendations  covering  these  other 


fields. 
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